CANALI
OPENS IN KOLKATA
Canali has chosen Kolkata for its seventh boutique opening in India.
Situated on the ground floor of the Quest Mall, one of India’s largest shopping centers, the new point of
sale features the brand’s new architectural design concept inspired by the rationalist architecture of the
1930s and constructivist art.
The space’s elegant, sophisticated style is expressed by precise linear shapes, warm materials and a fine
eye for detail which further enhances the discreet luxury that permeates the setting.
The new concept, launched this year, divides the boutique into themed spaces which are skillfully blended
here with Indian culture to respect the traditions of the host country.
Just inside the boutique entrance is the gallery area, defined by impressive free-standing crystal glass
showcases, fine marble cladding and dark-coloured ceilings imprinted with the Canali brand pattern.
This is joined by a more intimate room with a wooden ceiling and big, library-style, fabric and backlit glass
decorative units. The back of the shop contains the cash desk, hidden behind a smoked glass partition,
and the fitting rooms, which have a big video screen behind them on which images of the latest collections
are projected.
Canali confirms its commitment in India and strengthens the retail network.

CANALI
Canali, specialist in tailor-made luxury, has been a paradigm of Italian masculine elegance for 80 years.
Since 1934, it has been promoting the value of artisan know-how, as embodied by the “Made in Italy” approach in its true sense.
Mingling culture and history with style and taste Canali creates every time a masterpiece, a harmony of details in perfect balance,
expertly hand-crafted, manifested in perfect wearability, extraordinary comfort combined with sophisticated elements.
Innovation to achieve aesthetic perfection, continuous renewal of styles, infinite care over the minutest detail and usage of superior
quality fabrics constitute the Canali Tailoring Principle.
To enjoy the quality of fine tailoring to the full, Canali also offers “SU MISURA” garments with a classic sample book and, naturally, the
finest selection of new fabrics available each season, together with specialized master tailors who can walk customers through fitting,
personalization and styling.
In its third generation, CANALI today constitutes a design and manufacturing group, with its own production centers located in Italy,
1600 employees, 236 boutiques in the world, 1000 retail store in more than 100 countries.
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